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Being a designer nowadays means 
having multiple skills and being 
able to adapt yourself to the 
companies’ needs.

An Interview with
STUDIO KLASS

(De)Constructing 
Everyday Objects

(De)Constructing 
Everyday Objects

Among stars and archistar, in the sustainable democracy 
era, Studio Klass – a design reality founded in 2009 by 
Alessio Roscini and Marco Maturo – calls into question 
the archetypes of everyday objects, setting the goal of 
evergreen’s creations. In this interview set among the white 
walls of their Milanese space during an autumn afternoon, 
this two creative minds, alumni of the Milan Polytechnic 
and teachers of the European Institute of Design, decode 
contemporary languages and let us intend what is going to 
happen in industrial design.
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 Between star, artistar and archistar, what’s the 
role of the designer today?

Being a designer nowadays means having multiple skills 
and being able to adapt yourself to the companies’ needs. 
The social side of this work, even if it’s very important, 
has recently moved to the background. In the beginning, 
companies turned to design to satisfy a curiosity and,  
in particular, they turned to the so-called “archistar” in 
order not be mistaken. When you rely on a design star, 

if there’s any problem, the guilt is no longer tied to the 
company. Today, times have grown wiser and companies 
are willing to take a few risks: they are now bored by the 
well-known designers, which are still a bit far from the truth 
of everyday life.
Last but not least, working as a designer today is very 
difficult and the skills are still connected with fame,  
no longer with the intent to gain popularity as an end in 
itself, but rather to be noticed.

 What’s the core of Studio Klass? 
In industrial design we do have limits, so we must often 
settle for a compromise, and this happens more than  
in the so-called “art design”. In fact, it is necessary to 
consider both the cost and the cultural value of the product 
that’s about to be launched on the market. Besides, our 
studio believes in bringing as much culture as possible to 
the industrial product, getting real evergreens thanks to 
critical sensibility. This is the task of Studio Klass.

Besides, our studio believes in 
bringing as much culture as possible 
to the industrial product, getting 
real evergreens thanks to critical 
sensibility.
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 Besides the so-called “democratic design”, what 
identifies and distinguishes Italian design?

First of all, Italy is renowned for being divided into districts. 
In fact, there are cities specialized in the production of as 
many types of products. This is not a matter of chance, 
but of the result of years and years of work: Italian artisans 
created a “know-how” that has grown so much over time. 
What stands out from Italian design is also a passion  
for details shared by everybody, from the businessman to 
the worker. Sometimes the Italian product is so good to not 
being understood by the market: this happens both for  
the high costs and the extreme value behind it. Italian 
design is unrivaled and is the answer to a system that works 
well because of its exceptional attention to detail.

 You teamed with lots of companies, also the 
coffee legend Lavazza. What were the project and 
the creative process behind it?

Lavazza called us because they were renewing their look, 
asking us to design a collection of “coffee service” in line 
with its highest target. This turned out to be an exciting 
experience: working with a large company that has no 
knowledge in the design field but respects its employees  
is very educational. The pieces designed for Lavazza were 
so interesting due to the use of the wood, which had never 
been used by this reality. Our attitude has always to do 
with questioning the archetype of the object we are working 
on and trying not to follow fashion or trends.



65

Interview Interview

64  What about your most revolutionary idea?
The “IGLOO”, a suspension lamp designed  
for FontanaArte in 2014. It is one module which is printed 
several times using the same double-sided body. The idea 
of the project is to multiply the first module, thus arriving 
at an actual system. In each module, there is a plate that 
works as a link while transmits electric energy. With a 
single casting, it is possible to produce up to 100 units.

 What’s around the corner of industrial design?
It is very difficult to say. If the same question had been 
posed to the great masters of the ’70s, the answer given by 
them wouldn’t look-alike our daily reality: in these 48 years, 
nothing has changed despite our cultural references.

 What’s your wish for the future?
First of all, we hope to succeed in remaining a small 
company for not being forced to hold a task or accept 
partnerships just for the economic need. On the other hand, 
we would like to team up with fashion companies that have 
both a strong creative spirit and a long-term vision. ●

...working with a large company that 
has no knowledge in the design field 
but respects its employees is very 
educational.


